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Abstract: 
This paper is part of a comprehensive study of the wedding of the Spanish crown prince 
as a media event. The authors propose two views of the audience of the event. On the one 
hand, they explore a quantitative view in which data from television audience 
measurement are presented. The size and profile of the audience are analyzed and the 
issue of „solitary‟ versus „group‟ viewing is addressed. On the other hand, the authors 
offer a qualitative view of the audience obtained through observation in ten homes. In 
this qualitative view of the audience issues such as the „omniscopic impulse‟ of the 
audience, the management of the celebration space at home, and the de-centering of the 
electronic ceremony are examined.   
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The Spanish royal wedding as a media event: audiences and reception 
strategies in the broadcast of the Spanish Crown prince's wedding 
 
1. Studying Media Events 
 Over the decades, and since the pioneering study by Lang and Lang (1953), media 
events have become a focus of attention for media scholars. This steady interest in media 
events has established links between media studies and a line of research and theory that, 
coming from anthropology, is interested in issues such as ritual, ceremony, play, and 
performance. This area of study has not become central to media studies, but it has 
produced a constant flow of research and theorizing. It is perhaps the work of Dayan and 
Katz (1992) that most clearly crystallized this tradition of research on media 
anthropology, or media ceremonies, or media rituals—however we wish to name it. But, 
as more recent work shows—see, for instance, Couldry (2003)—this line of study 
remains open to new contributions, both in terms of empirical research and in terms of 
theoretical elaborations. This paper aims at contributing to this line of research by 
analyzing a particular media event, the wedding on May 22
nd
 2004 of the Spanish crown 
prince. But, before we do this, we would like to add some context to our work: Context in 
terms of the theoretical framework—what we mean by a media event, what the 
relationship between monarchy and media events is. And context in terms of situating the 
particular case we studied—background information about the wedding, and about the 
role of the crown prince in the Spanish monarchy. 
 
 1.1. Definition and types 
Dayan and Katz (1992:1) define media events as “a new narrative genre that 
employs the unique potential of the electronic media to command attention universally 
and simultaneously in order to tell a primordial story about current affairs”. To this 
definition they add a series of characteristics (Dayan & Katz, 1992:5-9): 
 They are interruptions of routine. And, in the most characteristic events, 
the interruption is monopolistic, in that all channels switch away from 
their regularly scheduled programming.  
 The happening is live and, therefore, unpredictable, in the sense that 
something can go wrong. 
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 Typically, they are organized outside the media, outside the studio, and the 
media serve as a channel. 
 The organizers, typically, are public bodies within the establishment. 
 The events are preplanned, announced and advertised in advance. 
 In the broadcast, these events are presented with reverence and ceremony. 
The journalists who preside over them suspend their normally critical 
stance and treat their subject with respect, even awe.  
 Even when these programs address conflict, they celebrate reconciliation. 
They celebrate establishment initiatives that are thus unquestionably 
hegemonic. They are proclaimed historic. 
 These ceremonials electrify very large audiences. They are characterized 
by a norm of viewing in which people tell each other that it is mandatory 
to view, that they must put all else aside. They cause viewers to celebrate 
the event by gathering before the television set in groups, rather than 
alone. 
 These broadcasts integrate societies in a collective heartbeat and evoke a 
renewal of loyalty to the society and its legitimate authority.  
 
These characteristics can be applied generically to all media events. However, it is 
possible to distinguish different types within these electronic ceremonies. In particular, 
Dayan & Katz (1992: 25-53) divide media events into three types—Contests, Conquests, 
and Coronations.  
 Examples of Contests are the World Cup, presidential debates or the 
Olympics. They are “a training ground for the construction of social 
institutions based on rules” (Dayan & Katz, 1992: 28). They have fixed 
periodicity and their main message is that the rules are supreme. 
 Conquests are the live broadcasting of “giant leaps for mankind”, they are 
about „heroes‟, oriented to the future, and are rare, without fixed periodicity. 
Examples of Conquests are the moon landing or the journeys of the Pope John 
Paul II. 
 Coronations “are all ceremony” (Dayan & Katz, 1992: 26), they are about 
custom and tradition. The principals in Coronations embody the rules and 
symbolize continuity. Examples of Coronations are the coronation of 
Elisabeth II, the wedding of Prince Charles, the homecoming of General 
MacArthur, and JFK‟s funeral. 
 
If, following Dayan & Katz (1992: 25), it is possible to see the different types of 
media events as dramatic embodiments of Weber‟s three types of authority—rationality 
and Contest, charisma and Conquest, tradition and Coronation—then it will be easy to 
understand why monarchies are so prone to media events in general, and to Coronations 
in particular. 
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1.2. Monarchy and Media Events 
 As Kantorowicz‟s (1957) classic study shows, medieval monarchy was based on a 
duality, on a combination of the divine and human natures of the king. This duality is, in 
a sense, also present in modern monarchies. Monarchies‟ special nature derives from 
God‟s will, from the authority of tradition, or from the weight of history. But in 
democratic regimes the power resides in the people, and egalitarianism is a central value 
to the functioning of these regimes. This is why Anderson (1991: 19) considers that “in 
fundamental ways „serious‟ monarchy lies traverse to all modern conceptions of political 
life. Kingship organizes everything around a high centre. Its legitimacy derives from 
divinity, not from populations, who, after all, are subjects, not citizens”. That is, the 
monarchy is based on the idea of a center with a special connection with divinity. But the 
idea of the centre is not exclusive of kingship, as Geertz (1977: 152) reminds us, “at the 
political center of any complexly organized society […] there is both a governing elite 
and a set of symbolic forms expressing the fact that it is in truth governing”. What 
justifies the existence of these elites and their actions is “a collection of stories, 
ceremonies, insignia, formalities, and appurtenances […] It is these—crowns and 
coronations, limousines and conferences—that mark the center as center and give what 
goes on there its aura of being not merely important but in some odd fashion connected 
with the way the world is built” (Geertz, 1977: 152-3). 
 
What is peculiar about the monarchy as center is its constant balancing act 
between the divine-traditional and the legal-democratic. And, in this respect, electronic 
ceremonies become an essential symbolic form, because they allow monarchs to appear 
distant and close, here and there, divine and mundane. The ambiguity inherent to 
electronic ceremonies seems a natural offspring of the dual nature of the monarchy. And 
in previous studies of royal electronic ceremonies this dual character has not gone 
unnoticed. For instance, Phillips (1999) analyzed a Danish royal wedding and mentioned 
the two discourses that run through the broadcasting, a royal one and an egalitarian one. 
And in their analysis of the investiture of the Prince of Wales, Blumler et al. (1971: 158) 
comment on the perception of the Queens‟ role and remark how people “would like the 
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Queen to be at one and the same time grand and common, extraordinary and ordinary, 
grave and informal, mysterious and accessible, royal and democratic”. And it seems that 
electronic ceremonies give monarchs the possibility of fulfilling their subjects‟ desire. 
 
 On top of this, and as Burnet (1981: 2) comments about the British monarchy—
though it can probably apply to many modern monarchies—“the steady loss of so much, 
though not all, of its constitutional role throughout the century has made the adaptation 
and extension of its ceremonial one seem all the more important”. As a consequence, 
“royal weddings have only lately become great public spectacles. For centuries they 
have been held in private (often for very good reason) and late at night.” (Burnet, 1981: 
2). Nowadays, they are not only held in public, they are also broadcast and they have 
become prominent media events, as is the case with the wedding of the Spanish crown 
prince.  
 
1.3 Our Case: The Wedding of the Spanish Crown Prince 
The significance that royal weddings have in the continuity of monarchies has in 
Spain a special resonance. It is precisely a royal wedding, the one of the Catholic Queen 
and King in the 15
th
 century, that made possible the unification of the kingdoms of 
Castilla and Aragon, and with it the formation of Spain as a nation-state. This milestone 
created indelible links between the unitary national conception of Spain and the crown. 
Once the national union was reached, the monarchy, in its different political updates—
from absolutism up to the current constitutional format—has been the institution that has 
most and best symbolized the administrative unit of Spain for more than five hundred 
years of existence. On the other hand, it has also been the main target of counter 
hegemonic positions, from libertarian movements as that of the Comuneros in the 16
th
 
century to the peripheral nationalisms of the 20
th
 century. 
 
In the 20
th
 century, the Civil War (1936-1939) truncated republican aspirations, 
and the Franco dictatorship (1939-1975) surrounded itself with a royal aesthetics that 
connected directly with the epic past of medieval Spain. The death of Franco led to the 
re-establishment of the monarchy in Spain. And, as some historians claim, "don Juan 
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Carlos' [the current king] original sin is to have been the political inheritor of Franco, 
and not that of his father, the count of Barcelona” (Burns and Clemente, 2003: 154). 
However, the opposition this might have caused has been considerably muffled by the 
transition towards democracy in the late 70s. As a result, the figure of Juan Carlos I has 
become a symbol of democratic stability, especially after his role in the failure of the 
military coup d'état of February 23, 1981, and citizens‟ support for the current king of 
Spain is extraordinary broad
1
. 
 
 Considering this broad support for the current king, it seems understandable to 
wonder whether the crown prince, Prince Felipe, will inherit not only the crown but also 
the popular support that his father enjoys today, or if, on the contrary, his future reign 
will have to once again face social and political resistance (Infante, 2004). The 
uncertainty that accompanies any monarchic change is a key factor in managing the 
public image of any crown prince. And electronic ceremonies are an essential element of 
that image management process. In these ceremonies the Royalty engages in a sort of 
“symbolic exhibitionism” by taking part in a broadcasting process and risking with it the 
traditional solemnity of its social rank. But this process also allows for a very important 
dual process. On the one hand, there is a dynamic of descending circularity in which the 
royalty tries to approach the people and adopts communicative strategies aimed at 
making the Prince Felipe more “mundane”—hoping that this will lead to the 
identification of the people with the monarchy. On the other hand, there is a process of 
ascending circularity focused on making the bride, Letizia Ortiz, more divine—which 
means an important leap considering her plebeian origins and her status as divorcee. 
 
It is in this context that we should place the celebration of the royal wedding and 
the scope of the corresponding electronic ceremony that has been analyzed in this study. 
The event made Madrid the world capital of the monarchy for one day, and it 
                                               
1 In a survey realized by Demoscopia for El País in November 2000, about 90 % of respondents, regardless 
of their political preferences, thought that “the king has won the affection even of those that did not see the 
monarchy with good eyes”. In a question asking respondents to rate different institutions, the Crown, with 
an average of 7.41, was the first institution in the ranking. Another significant result is that 67% of 
respondents thought that the performance of the king during his 25 reigning years had been better than most 
people expected when he became king (Tusell et al, 2003: 278-9). 
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congregated 1.700 guests from all over the world, including 29 Royal Houses, 
representatives of the high institutions of the country and a wide representation of the 
political, economic, cultural, artistic, social and sports life of Spain. 
 
 
2. Methodology 
A media event is a complex and multifaceted phenomenon and, as such, it can be 
studied in many different ways. For the purpose of this research project, we decided to 
focus on a few of the many parts that make up a media event, and for this paper in 
particular we decided to narrow our focus even further, due to the obvious space 
limitations.  
  
One of the issues we studied was the representation of the event, the broadcast itself. 
And even though we will not discuss it in this paper, a few words about it are called for. 
Media events are a very special television genre and, therefore, the broadcast of the 
ceremony becomes an essential element of analysis. The planning of the broadcast, its 
formal characteristics, its script, the way in which the broadcast is structured, the 
narration and the commentaries that accompany the images, etc, are all elements that 
need to be taken into account in order to fully understand a media event. In this respect, 
the wedding of the Spanish crown prince was retransmitted by all national channels—
with the only exception of channel 2—and by all regional television channels—with the 
only exception of ETB
2
. As we can see, the event was almost completely monopolistic in 
terms of its broadcasting, since almost all major channels carried the event. In fact, the 
signal used for the broadcast had a single source—RTVE—but all channels added their 
own commentators and, in some cases, their cameras and sets on the streets. Thus, even 
though most of the images of the broadcast were the same on every channel, the voice 
and some other elements were specific to each channel. This is why the research team 
taped and analyzed the broadcasts of all the national channels that retransmitted it—
Channel 1, A3, T5, and Canal Plus—in addition to some of the regional television 
                                               
2 Channel 2 is the second national channel of the Spanish public broadcasting system RTVE. Since the first 
channel, Channel 1, retransmitted the ceremony, RTVE decided to keep the regular programming on 
Channel 2. ETB is the Basque regional public television. 
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broadcasts. But the focus of this paper is the audience of the event. And in order to study 
that audience we sought three different types of information about it.   
 
 2.1. Quantitative Audience Data  
 In order to produce a global picture of the audience of the event, we obtained data 
from the main television audience measurement service in Spain. This service has a 
national sample of over 3,300 homes—around 10,000 individuals. The definition of the 
universe being measured is people 4 and older, living in homes where there is at least one 
working television set of 14” or larger. This definition produces a population of 40.8 
million people. Since the homes that are part of the sample are provided with a people 
meter, information at the individual level, not just the home, is available on a minute by 
minute basis.  
 
2.2 Qualitative Audience Data 
In order to complement the quantitative information obtained from audience 
measurement, we sought to gather qualitative data about the audience and the reception 
process. In particular, we used ethnographic observation to help us better understand the 
audience of the event, and we used it in two different settings, the home and the street3. 
  
Regarding the observation in homes, previous studies on media events (Dayan & 
Katz, 1992; Rothenbuhler, 1988) reveal peculiar reception practices—group viewing, 
preparation for the reception, etc. Our goal was to take a first-hand look at this reception 
process in the home and offer new insights about it. In order to do this, we selected a 
group of volunteer undergraduate Communication students and they were trained in the 
observation process. They were asked to spend the morning of the event in homes where 
the event was being watched on television and to record information about the people 
watching it, their comments, their entries and exits, their behavior, etc. A total of 10 
reports from as many homes distributed throughout the country were collected and 
analyzed.  
                                               
3 Even though we will not include them here in our analysis, we also collected observation reports on the 
audience of the wedding from two locations that were neither homes nor the street—a bar and a hospital. 
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Regarding the observation on the streets, we were inspired by what has perhaps 
become a “canonic text”4 in media research. In what is considered to be the first study of 
a media event, Lang & Lang (1953) examined the return of General MacArthur to the 
USA and its television broadcast. In order to do that, they combined the analysis of the 
retransmission with information provided by a group of observers situated along the path 
of MacArthur‟s parade in Chicago. We followed the same strategy and trained a group of 
undergraduate Communication students, who were distributed throughout the streets of 
Madrid the morning of the event—some of them in front of the palace and the cathedral 
where most of the ceremonial activity took place. The ultimate goal was to obtain a non-
mediated picture of the event—in order to compare it with its broadcasted version—and 
to gather information about the celebration on the streets—in order to compare it with the 
reception process of the broadcast at home.  
 
In sum, we combined different methodologies and data sources in order to obtain 
a comprehensive view of the event. However, and due to space limitations, we are 
focusing in what follows on two particular sources of data, both referring to the 
audience—the quantitative data from television audience measurement, and the 
qualitative data from the ten observers who watched the ceremony in homes.  
 
3. The Audience of the Event 
Although in every media event many different actors and agents are involved, the 
final test of any event is the audience test. And it is to the audience that we now turn our 
attention. We present here data from two different sources in order to analyze the role of 
the audience in the media event we are studying. On the one hand, we present 
quantitative data about the broadcasting of the event. On the other hand, we present 
qualitative data gathered through observation in homes.  
 
 
 
                                               
4 See Katz et al. (2002). 
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3.1. A Quantitative Picture of the Audience 
When we analyze the audience of a media event from a quantitative point of view, 
there are endless issues that could be addressed. The ability to collect information minute 
by minute on a personal basis allows for many different types of analysis. However, we 
need to focus our attention on those issues that seem more central to a media event. In 
that sense, we have chosen to center our analysis of the quantitative audience data on 
three main issues. The first issue is that of television consumption on the day of the event. 
The second one is the profile of the audience of the event. And the third one is the issue 
of group viewing. But before we discuss those issues, a few words about these data are 
needed. 
 
 The broadcast of the event started at 8:00 am and ended at 3:00 pm. However, the 
actual wedding ceremony only lasted for 99 minutes, from 11:10 am to 12:49 pm. Thus, 
the broadcast included, besides the ceremony, pre- and post-ceremonial ingredients. We 
have used that three-phase division—pre-ceremony, ceremony, and post-ceremony—to 
present some of the quantitative data referring to the audience
5
. However, after reviewing 
the whole seven hours of retransmission, we decided that the broadcast could be divided 
into 11 segments that would also be used for analytical purposes: 
1. Warm up (71 minutes, from 8:00 to 9:11): consisting, for the most part, of 
background information and commentary about the wedding. 
2. Guests‟ arrival (91 minutes, from 9:12 to 10:43): the entering of the guests 
into the cathedral. 
3. Wedding party arrival (25 minutes, from 10:44 to 11:09): the arrival of the 
actors of the performance, that is, the royal family, the groom, and the bride. 
4. Ceremony (99 minutes, from 11:10 to 12:49): the church wedding ceremony. 
5. Guests‟ exit (13 minutes, from 12:50 to 13:03): the exiting of the guests from 
the cathedral. 
6. Parade to the Atocha Basilica (27 minutes, from 13:04 to 13:31): the 
newlyweds drive through the streets of Madrid, from the cathedral to the 
Atocha Basilica. 
7. Offering at the Basilica (20 minutes, from 13:32 to 13:52): the newlyweds 
offering to the Virgin of Atocha. 
8. Parade from the Basilica (19 minutes, from 13:53 to 14:12): the newlyweds 
drive back to the Oriente Palace, next to the cathedral. 
                                               
5 This division parallels Van Gennep‟s (1909) division of rites of passage into three phases, separation, 
liminality, and reintegration.  
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9. Royal family salute (16 minutes, from 14:13 to 14:29): the royal family, 
including the newlyweds, salutes the crowd from the palace‟s balcony. 
10. Summary of the event (21 minutes, from 14:30 to 14:51): the replay of some 
parts of the broadcast. 
11. Photo session (9 minutes, from 14:52 to 15:01): the newlyweds‟ photo session 
with their families put an end to the broadcast of the event. 
 
As points of comparison we have used two other Saturdays in which television 
programming was „normal‟. First, the Saturday before the wedding day, that is, May 15 th 
2004. Second, the closest Saturday to May 22
nd
 in 2003, that is, May 24
th
 2003. We think 
that those two alternative dates can account for the variability and seasonal character of 
television consumption and they can serve as adequate points of comparison for the 
media event we are examining here.  
 
 3.1.1. TV Consumption 
If a media event is characterized by pulling together a whole nation, and by 
commanding attention universally and simultaneously, the first issue that needs to be 
examined is to which degree the actual event attracted the attention of the audience. As 
we will see immediately, the event was quite successful in this respect.  
Taking the seven hours of broadcasting as a whole, the average number of 
viewers was 9.6 million
6
, a number that for Spanish television standards can only be 
compared with some big soccer games—which can also be considered media events.  But 
if we remove the first two early segments of the broadcasting—warm-up and guests‟ 
arrival—each of the other nine segments had an average number of viewers that ranged 
between the 11.7 and the 13.4 million viewers—more than any other program during 
2004 or 2005. The total number of people who saw at least one minute of the church 
ceremony—from 11:10 am to 12:40 pm—was 18 million, that is, 44% of the population. 
And the total number of viewers who saw at least one minute of the whole broadcast was 
25.6 million, that is, 63% of the population. 
 
                                               
6 As we mentioned before, the universe for television audience measurement in Spain includes people 4 
years and older who live in homes where there is at least one working television set of 14” or larger, and it 
is estimated to be 40.8 million people.  
 12 
Comparing the level of television consumption on the day of the event with the 
other two Saturdays examined, we can observe a multiplication effect generated by the 
event on audience size. Taking the average number of viewers of each of the segments of 
the event, we calculated the increase in TV consumption by dividing that mean audience 
by the average of the mean audience of those same time segments on the two days used 
for comparison purposes. As we can see, at its peak the event congregated six times more 
viewers that the programs broadcasted on the other two „normal‟ days.  
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
Another way of examining the ability of the event to attract the audience‟s 
attention is by looking at the share of the ceremony. Most of the channels broadcasted the 
event, but not all of them. Thus, we can look at the total number of television viewers 
during each segment of the event and determine the percentage of these who were 
actually watching the event and not any other program. The graph below shows how, on 
average, more than 92% of television viewers were actually watching the event. 
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3.1.2. Profile of the Audience 
The ability of the event to “electrify large audiences” seems obvious in light of 
the data. But we need to examine whether it commanded attention universally, as the 
definition of a media event seems to require, or it just commanded the attention of 
specific population groups. In order to examine this issue, we need to look at the profile 
of the audience of the event.  
 
As the graph below shows, the event did a better job at attracting women‟s 
attention. While females make up about 51% of the population, they actually constituted 
almost 65% of the audience of the event. 
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In terms of age, the broadcast of the event appealed to the older section of the 
population. All the age groups over 45 years were over-represented in the audience. The 
most dramatic difference appears in the oldest group—65 and older—that makes up less 
that 18% of the population but made up over 28% of the audience of the event. 
 
 
 
 
 
 
 
 
 
 
 
 
 It seems clear that the broadcast of the event was more successful at attracting the 
attention of a female and older section of the population. However, the data shows no 
significant differences when we look at variables such as social class or residence in rural 
or urban areas.  
 
 The class issue does not seem to have an impact on the likelihood of following the 
wedding on television. As the graph below shows, the composition of the population and 
of the audience are almost identical in terms of their social class. 
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The same is true about the residence variable. The population and the audience 
were divided into three groups depending on whether they live in cities of more than 
500,000 people, of 50,000 to 500,000, or of less than 50,000. The data support the idea 
that the event had the same appeal in rural and urban settings.  
 
 
 
 
 
 
 
 
 
 
 
 
 
4.1.3. Group Viewing 
Another relevant trait of media events that has been pointed out in the literature is 
the issue of group viewing. It has often been mentioned that media events “cause viewers 
to celebrate the event by gathering before the television set in groups, rather than alone” 
(Dayan & Katz, 1992: 9) However, most of the evidence to support this statement has 
been impressionistic in nature. Below we hope to test the truth of this assertion. We have 
compared the three days used for our analysis in terms of whether the viewers were 
watching television alone, with another person, or in groups—three or more people 
watching together. To summarize the data, we have used three different phases, pre-
ceremony, ceremony and post-ceremony.  
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The first issue that needs to be pointed out is the high percentage of people that 
watched television alone, the majority in all three phases and all three days. These high 
percentages could be explained by the increasing number of one-person homes in 
developed countries. However, a possible caveat in the measurement process should be 
mentioned. People meters require viewers to identify themselves to the meter before the 
television can be turned on. However, once the television is on, the identification process 
depends on the willingness of viewers to actively collaborate with the measurement. It is 
thus possible that part of those „solitary viewers‟ were actually watching with other 
people, people who did not identify themselves to the meter. 
 
In spite of the predominance of „solitary viewing‟, if we focus our attention in the 
„group viewing‟ category we can see some interesting results.  Overall, the percentage of 
people who watched in groups is about 5% higher on the day of the event compared with 
the other two Saturdays. It is not a big difference, but it actually points to the „group 
celebration‟ phenomenon described in the literature. Looking at the three different 
segments of the broadcast, another interesting difference exists. While in the pre-
ceremony phase there is no difference in the percentage of group viewing among the 
three days examined, and in the post-ceremony this difference is not large—an increase 
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of less than 6% in group viewing in the day of the event—in the ceremony phase there is 
a very clear difference. While in the comparison days group viewing was around 11% of 
the total, in the day of the event this number more than doubled—over 23% of the total 
viewers were watching television in groups. 
 
Thus, we can conclude that the event actually was able to draw the attention of a 
large audience, that that audience had some specific characteristics—mostly female and 
older—and that group viewing, though not prevalent, actually increased significantly 
during the ceremonial phase of the broadcasting. 
 
But the analysis of whether the audience watched the ceremony alone or with 
other people points already to another possible perspective on the audience of the event. 
Not just how many people watched and what was their profile, but how they watched. In 
order to study examine this, we now move to the qualitative data gathered for this 
research project. 
 
3.2 Qualitative Data on the Audience at Home 
 The audience acquires specific characteristics depending on the occasion or the 
event in which people become that audience. In an early work on electronic ceremonies 
Dayan & Katz (1985: 16-17), following Handelman and MacAloon, distinguish between 
spectacles, festivals and ceremonies depending on whether a center of attention exists and 
on the degree of participation demanded from the audience. Spectacles have a narrow 
focus, and allow for, if any, a very limited interaction between performers and audience.  
Festivals, by contrast, have a diffuse focus, and audience participation is called for in 
order for the festival to take place. Ceremonies share characteristics of both spectacles 
and festivals, since they offer a clear focus, and an obvious distinction between 
performers and respondents, while at the same time the interaction between performers 
and audience is required if the ceremony is not to become empty.  
 
 From this point of view, electronic ceremonies are closer to spectacles than they 
are to the original ceremony, “since its focus is irremediably narrowed, since reactions 
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are highly limited and can in no way affect the performance” (Dayan & Katz, 1985: 17). 
But in order to compensate for that lose of participation, television generates discursive 
strategies to reinject or return to the audience that missing participatory dimension. These 
strategies are crucial for the symbolic economy of electronic ceremonies, since these 
ceremonies require the active involvement of the audience. These strategies seek to place 
the spectator in such a position that s/he can identify as an observer while at the same 
time respond as a participant. But this rescue of the audience‟s participative dimension is 
not just some kind of textual effect de sens, a compensatory illusion created by television, 
an inscription of the virtual reader within the televised fable (Eco, 1979). Empirical 
readers, audience members, make use of reception strategies aimed at actively 
participating in the event. They are, in general, autonomous strategies and they often seek 
to counter the ways in which the audience is placed both as an observer and as a 
participant in electronic ceremonies.  After examining the ten reports we obtained from 
our home observers, we analyze below some of these reception strategies. 
  
3.2.1 Omniscopics. The desire to see without limits 
 The broadcasting of events has created a novel cultural artifact, the illusion that 
“one can attend the «whole of an event»” (Dayan & Katz, 1985: 25). For those people 
who attend the non-mediated ceremony, the experience of witnessing it is articulated in 
terms of the “here or there”, “now or then”. In contrast, to be part of the audience of the 
mediated event means to claim a privileged position, a position that allows the audience 
“not to miss a single detail” of the event. The television audience does not want to 
assume any limitations on its desire to see, it seeks to be “here and there”, “now and 
then”.  
 
As we can gather from our observation reports, this is the kind of expectation that 
the audience has at home when it sits in front of the television set. And we can call this 
expectation the “omniscopic impulse”, the desire to see everything that happens in any of 
the ceremonial times and spaces, without any apparent limitation.   
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The lack of limitations to this omniscopic tendency is just an appearance, since 
the television audience is, in the end, witnessing an audiovisual text, with its own 
limitations and constraints—to a large extent due to the previous negotiations between 
the principals of the event and the broadcasters, and to the self-imposed rules of 
television (see Dayan & Katz, 1992, 54-77). In the reception process of media events 
there is always a latent tension between the “wanting to see” of the audience and the 
“being able to/being willing to show” of television. The “seeing” of the audience is thus 
limited by the “ability and willingness to show” of television. 
 
 This tension comes to the surface in the domestic celebration of media events. 
The way in which the media event is judged depends to a large degree on “how much or 
how far has television allowed me to see”. It is not uncommon for the audience, 
especially for those members of the audience who are more interested and involved in the 
ceremony, to discuss the criteria followed in the broadcasting. For instance, a female 
member of the audience criticized the retransmission of the event because when the bride 
entered the cathedral a subjective shot was used to show what she was seeing instead of 
using a shot in which she was seen (report 5). In another report the observer, after 
recording some negative comments on the “shitty shots” being shown, adds his general 
impression of the reception process pointing to this tension between “wanting to see” and 
“showing”: “the atmosphere was festive, though there were phases during the actual 
church ceremony in which it deteriorated […] The people [watching television] got tired 
and went from being entertained to being upset because they could not see what they 
wanted to see” (report 10, emphasis added). 
 
 Critical of the limitations imposed by television‟s discourse on its desire to see 
everything, the audience looks for ways of avoiding them and improving its omniscopic 
capacity. This explains the television pilgrimage of channel change. Even though many 
media events are based on the institutional signal provided by a single source to all the 
channels broadcasting the event, each of these channels usually employ their own 
cameras in order to capture other points of view. The audience knows this, and tries to 
overcome the limitations imposed by each channel through a constant browsing of all 
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available channels. In all the homes observed in our research, the members of the 
audience simultaneously watched more than one channel. One is chosen as a base—
according to the quantitative data we examined, Channel 1 of the public broadcasting 
system RTVE was the one most commonly chosen—but with constant incursions into 
other channels, even into the teletext services offered by some channels. In the domestic 
celebration of media events, channel flipping becomes a strategy aimed at overcoming 
the limitations of what television shows with the hope of restituting the audience‟s desire 
to see without limits, to “miss no detail”.  
 
  3.2.2. Managing the celebration space at home 
While the representational space created by television seems to support the idea of 
unlimited access to the ceremonial stages, the celebration space where the audience 
follows the ceremony tends to introduce access limitations
7
.  
 
It seems true that media events lead people to celebrate at home in the company 
of others. And this in turn can lead us to think that the private space of the home turns 
into a public space (Dayan & Katz, 1992; Rothenbuhler, 1988). However, we need to 
note that the celebration space at home is in fact a highly regulated space that is  
intentionally managed so that its final configuration—the people within it—will not play 
against the desire to see of those managing the space—in general, those family members 
most involved and interested in the event. 
 
 In the case of royal weddings, the role of managing the celebration space is 
usually assumed by women—as we saw in the quantitative data, they also make up most 
of the audience of the event—the same way that in sports events it is usually assumed by 
men (Rothenbuhler, 1988). The management affects, in the first place, the election of the 
specific space within the home where the celebration should take place. In those homes 
where there were more that one room where television could be watched, the choice went 
in the direction of the unusual and the breaking of routines. In all the cases—four out of 
                                               
7 In a way, this is related to the omniscopic impulse we mentioned above, since, as we will see below, in 
order to be able to see everything it is necessary to regulate the access to the celebration space in such a 
way that not everyone can watch the broadcast.  
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ten—in which the families could choose, since there was more than one room, they 
decided to use the most „noble‟ room, the drawing room rather that the living room.  And 
the decision, never disputed by other family members, was taken by the person most 
interested in the event—usually the mother or the older daughter.  
 
However, the main managing effort is not directed towards the “where” of the 
celebration but towards the “whom to watch with” and the “how to watch”, that is, 
towards regulating who has access to the space of the celebration and towards the rules 
that have to be followed by those admitted into the space. The specific form of this 
regulatory process depends to a large extent on the composition and characteristics of the 
family, especially the presence or absence of small children. In families without small 
children the regulation of access usually takes the form of separation or withdrawal. The 
“family” activity is watching television, and those who do not want to watch are 
symbolically set aside.  
 
 The discomfort generated by this symbolic separation on those who are subject to 
it is resolved through physical separation—the separated member leaves the home for 
some time. Among the families observed for this project, the role of the separated has for 
the most part been assumed by those males with the roles of fathers/husbands. In seven 
out of the ten observed families the father/husband voluntarily withdrew from the 
celebration, and in most of those cases they left the home and, for instance, went to work 
in the field when it was not really needed, went to take a walk, etc—only in one case the 
separated male stayed in the home, but out of the celebration space. And this symbolic or 
physical separation takes place without conflict, since even those who do not want to 
watch acknowledge the legitimacy of the decision taken by those who push them aside. 
Of course, this lack of conflict is aided by the fact that the event took place on a Saturday 
morning, when children‟s programming is common and adults do not consume much 
television. 
 
 But it is precisely the issue of children that leads the regulation of the space of the 
celebration to become more explicit. There is not just a smooth setting aside of those who 
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do not want to watch, there is also an explicit exclusion of certain family members. 
Deciding who is accepted or rejected in the space of celebration depends on whether or 
not the family members respect certain rules of celebration. In the same way that those 
attending the non-mediated ceremony have to follow certain norms of behavior dictated 
by protocol, audience members have to follow certain reception rules. Those who are 
admitted into the space of celebration in the home commit to avoiding any inadequate 
interruption of the reception process. The celebration revolves around seeing, and seeing 
is even more enjoyable if it is accompanied by commenting. Festive seeing is to a great 
extent festive because it allows for commenting. Commenting on what is being seen is 
not interrupting, while commenting on issues unrelated to what is being seen is an 
interruption. In order for the seeing and the commenting to become two sides of the same 
process of reception, viewers need to know what they are seeing, or at least need to be 
interested in what they are seeing. The adults who have been separated from the space of 
celebration can easily rejoin without effort by assuming the rules of reception. But for 
children that integration becomes more difficult. That is why they are explicitly excluded 
from the celebration, they are denied access.  
 
 The exclusion often requires expulsion—those excluded must leave the space of 
celebration. In the families we studied, that expulsion took different forms—asking the 
father/husband to take the children out of the home, secluding the children in their 
bedrooms or playrooms, or sending them to another room with a television set and a VCR 
or DVD where children‟s programming could be played. The exclusion of children is, 
nonetheless, unstable and it generated periodic interruptions in the reception of the event 
that became a source of conflict—arguments, reprehensions, etc. In one of the cases we 
studied, the recurrence of the interruptions led those watching the ceremony to try the 
reintegration of the children into the space of celebration. But the reintegration requires 
the assumption by the previously excluded of certain reception rules—to see and to 
comment on what is being seen without distracting attention from it. But how can 
children become interested in the event so that they can join the celebration? In the case 
we just mentioned this was achieved by using referents from the children‟s worldview. 
What they were seeing, they were told, was the wedding between Sleeping Beauty and 
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the Prince. This captured the children‟s attention for a short period. But when Aurora was 
referred to as Letizia, the actual bride‟s name, the tale dissolved, and the children lost 
interest in the ceremony. As a result, they were again expelled from the celebration.  
 
3.2.3. The audience’s focus: De-centering the electronic ceremony 
 The distinction Dayan and Katz (1992) draw between negotiation, representation 
and celebration as constitutive activities of media events leads to considering those events 
to be co-authored by the organizers of the event, television, and the audience. We could 
actually say that the organizers create the event, television recreates it, and the audience 
engages in a recreational activity in the reception process.   
 
 Thus, television and the audience share the role of re-creators of the event. But, 
as we mentioned above, television cannot or is not willing to show everything. The 
limitations on what television shows have both an „extensive‟ side—to show more or 
less, all or part—and an „intensive‟ side—what should be the center or focus of the 
representation, where is the emphasis placed. In the case of a royal wedding this center is 
constituted by the couple being married and their families—at least one of them royal. 
That seems the norm for every wedding, but in the case of a royal wedding this is even 
more pronounced, since the ceremony serves as a way of marking the central role of 
royalty and the monarchy. Thus, this undisputed center of the non-mediated ceremony 
must also be the center of the electronic ceremony. On the other hand, the audience also 
engages in a recreational activity, and it follows strategies that are to a certain degree 
autonomous and able to contradict the desires of the organizers—creators—and the 
narrative of television—recreator. And that audience autonomy is often applied to decide 
what the center of the broadcasting is and, therefore what the center of the ceremony is. 
In the observation reports gathered we found some revealing information in this respect.  
 
 For instance, in one of the observed families the broadcasting of the church 
ceremony was criticized for constantly using aerial shots of the cathedral “and not 
showing more of the guests and the couple” (report #10). Often, the interest and attention 
dropped during the church ceremony, and the audience members ignored the electronic 
 24 
ceremony. That momentary disconnection from the event took different forms. Some 
people started to read the press and checked television programming through a teletext 
service (report #3). Others, usually women, decided to do some quick household 
chores—cooking (reports #3 and #4), doing laundry (report #5), or making the beds 
(report #9).  
  
 What is the center of the ceremony for the audience? Which of the different 
dramatical units of the event is the one that they cannot miss? Some of our reports point 
to an answer. For instance, one of the viewers decided to go to the barber‟s first thing in 
the morning so he would not miss the arrival of the guests (report #3). In report #4 the 
observer comments: “During the guests‟ arrival the reception was attentive, but during 
the church ceremony there were exits from the room, at some point there was nobody in 
front of the television set”. In report #5 we find that the mother in the family went to do a 
load of laundry after the arrival of the guests and the wedding party and before the church 
ceremony started. Report number #9 has the following record: “Nobody leaves the room, 
except when the church ceremony starts. When the mass starts, the gathering dissolves 
for a few minutes to go to the bathroom or make the beds”.  
 
 The evidence seems to point to the guests and their arrival as the center of the 
electronic ceremony for the audience. During the church ceremony, the broadcast tries to 
keep the attention on the ceremonial elements and avoids showing the guests. The 
audience, as a result, complains or disconnects. Thus the center for the audience does not 
seem to derive from the broadcast itself. However, it perhaps has something to do with 
television discourse in general.  
 
 Over the last few years, television discourse in Spain has been flooded by content 
that, until now, seemed to be almost exclusive to certain publications. This content 
focuses on the private lives of „famous‟ people, and has led to what is called “pink 
television”. This gossip genre has been very successful in taking over programming 
schedules, and attracting large audiences. In theory, the royalty should fall within the 
category of „famous‟ people. But with the exception of certain foreign royal families—
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Monaco‟s, or even the British royal family—royalty in general, and the Spanish royal 
family in particular, has remained elusive to this pervasive television genre. But a royal 
wedding is a wonderful occasion to have them under the audience‟s gaze. The audience 
has a chance to see those people who are so difficult to see. That is why the guests, 
specially the royal guests, became the center of attention for the audience, at least for the 
section of the audience most interested in the event. In all the observational reports the 
commentaries—which are actually what focuses the gaze—are about those members of 
the royalty attending the ceremony—how they were dressed, their make up, their hair, 
their shoes, etc. 
 
 This kind of comment about royalty seems to be related to carnival. They 
contribute to the symbolic inversion of the world generated by carnival—to turn the 
world upside down, those who are up are put down (Bakhtin, 1984). The broadcasting of 
a royal wedding allows the royalty to look mundane for a while, and royalty allows it 
because it “has served to make it appear more democratic” (Burnet, 1981: 2).  
 
4. Conclusions 
 Media events are so attractive, at least as a research object, because they are full 
of contradictions. They seem to show everything, but everything is strictly controlled in 
their broadcasting. They take place outside the studio, but the locale of the ceremony is 
often arranged as if it were a studio. They seem to call the attention of entire nations, 
even the world, but they appeal to certain social groups more than to others. They seem 
hegemonic, at least in the way they are organized and broadcasted, but they open the door 
for oppositional readings and attitudes. They seem to divinize monarchs while they make 
them mundane. This is why they remain open to further study, to new contributions. On 
our part, we have not tried to position ourselves on one or the other side of these 
apparently contradictory characteristics. Rather, we have, if anything, shown this constant 
duality in media events, and we have tried to approach this duality by offering a dual 
view of their audience.  
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